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NAZARETH COLLEGE

COMM 434: Media Marathoning 

Fall 2012
Class Meetings:
T 4-6:40; GAC 436
Professor:

Dr. Lisa Perks

Office:

Golisano 495
Office Hours:
M 1:30-3:30, W 9-10am, and by appointment 
Office Phone:  
x5177 
E-Mail:

LPerks3@naz.edu

IA. Course Description
Media marathoning can be loosely defined as consuming multiple, related mediated texts in a condensed time. Examples of media marathoning include a family spending a whole day watching all Toy Story movies, a couple viewing an entire season of Arrested Development in a week, or a college student reading the Harry Potter collection during winter break. This course will address media marathoning from both a textual perspective and an audience perspective. In terms of the textual perspective, the course explores narrative conventions, characteristics of transmedia storytelling, and cult media texts to understand how marathoned texts are situated in the broader media landscape. From the audience perspective, the course considers viewers/readers as agentic and explores their cognitive, emotional, and behavioral engagements with marathoned narratives. 
IB. Communication and Rhetoric Student Learning Outcomes:

· Critique: Demonstrate the ability to perform a theoretically grounded critical evaluation of communication practices and situations in support of a cohesive argument. 

· Research: Collect, analyze, and present a variety of print and electronic sources. 

· Argument: Construct thoughtful and persuasive written and oral arguments. 

II. Required Materials
· Course packet available through Nazareth bookstore (reading list at the end of syllabus) 
· Access to a "marathonable" media text--books in a series, a television season, or film series. You may want to sign up for a streaming service or check out what's available in the local library or Nazareth library. 

III. Course Assignments

Readings: Readings are to be completed before the class on which they are due. Reading the assigned texts is necessary to understand the course content and to participate effectively in class discussions. Many of our readings are dense scholarly sources that may require you to read, take notes, and re-read. 
Guiding Questions: For every article or chapter you read, you will be asked to identify the following information: 1. The article’s main argument; 2. The support the author uses to advance his/her argument; 3. The article’s connection to marathoning. Another way to think about the third point is to ask, “What is the use of this article in understanding media marathoning?” The class will have 5 quizzes (worth 10 points each) throughout the semester based on these three questions. It is recommended that you take notes on the readings and take notes on the answers to these questions. You may use any notes you take (but not the course packet) to complete the quizzes. Your lowest quiz grade will be dropped at the end of the semester. 
Blog Posts and Comments: Blogs and websites are excellent tools to advance new ideas and promote the work you're doing. Our media marathoning blog will help us practice creating discourse suited to this important medium, build an audience for the work we do, and refine our ideas through online dialogue. Everyone will make one blog post of 200-300 words during the semester. Blog posts are due to Dr. Perks on Friday by noon. Everyone is also responsible for commenting on the Friday blog post by class time. A more detailed description of this assignment is posted to Moodle.   
Article Show and Tell: Once during the semester you will present on a scholarly work (article, book, or book chapter) that is related to media marathoning. You may consider looking through our course readings and finding a work that those authors cite or a work that cites those authors. To prepare for the show and tell, you will write up a one page (single-spaced) document that summarizes the scholarly work's essential argument and explains how it connects to media marathoning. Offer a properly formatted MLA or APA citation of the article at the top of the page and proper citations throughout the write-up. 
In the presentation, you will describe the key points of your scholarly work to the class. (Please rehearse this talk and do not read us your paper.) Then show us a brief text that relates to your article, providing an example of what the authors discuss or illuminating their argument in some way. You may present a key movie scene, TV scene, book passage, etc. Explain how the text connects to the scholarly work. Then open up for questions from the class. (We ask you, you don’t ask us—unless you want to.) Presentations should take 10-15 minutes, including questions. 
Email Dr. Perks a copy of your write-up before class in order for your assignment to be counted on time. Show and tell write-ups will be posted to Moodle so the class can find potentially helpful sources for their papers. There are no make-ups on missed show and tells, but you may switch with a classmate ahead of time if you can identify someone willing to trade with you.
Show and tells are worth 20 points. They will be assessed on the article’s suitability, summary accuracy and comprehensiveness, text suitability, presentation professionalism, and formatting (time limits, page limits, citation accuracy, proper spelling and grammar).  

Marathoning Project: Media marathoning has not yet been systematically studied in academia so this is a pioneer class and you are pioneer students. Because of this subject’s newness, we need to explore more about the practices, investments, and appeals of marathoning. In other words, we are discovering what needs to be said about marathoning, not reading what another person has discovered. To that end, we will be constructing a corpus of qualitative discourse on marathoning that consists of journals every student completed during a marathon and interview transcripts every student created from an interview with a media marathoner. Finally, you will be writing a paper that draws from these qualitative resources. Each piece of the assignment is described in greater depth in an assignment guide posted to Moodle.  
Journal: Everyone will engage in a media marathon (watch a TV season in one week or less, OR watch three related movies in one week or less, OR read three related books in one month or less). Students will keep a journal chronicling their cognitive, behavioral, and emotional experiences during and after the marathon. Aim to take some notes for at least every hour of viewing or reading. Journals must be turned in typed.  

Interview: Each student will interview a media marathoner about his/her experiences and transcribe the interview. To qualify to conduct the interviews, everyone needs to pass the CITI certification and give Dr. Perks a copy of the certificate to put on file with the Human Subjects Research Committee. 
Paper: Dr. Perks will post the journals and interviews (with pseudonyms) to Moodle as a corpus for the class to access. Students will then analyze the corpus through the lens of media studies scholarship, writing about one unique and cohesive theme in 6-8 pages. Our course packet readings should be used to construct that lens, but 3 additional scholarly sources must also be used to flesh out the critical lens for a total of at least 5 sources. (Consider using relevant show and tell write-ups that are posted in Moodle.) Students should consider drawing from scholarship on convergent media, media psychology, media ecology, media effects, and narratology. Paper proposals and bibliographies are due 11/13; rough drafts are due 12/4; papers are due 12/11 by class time.   
Participation and Professionalism: Participation is expected in our interactive class. You will learn a lot from one another through discussion, activities, and our blog conversations. Each student will be assigned a score at the middle and end of the semester that reflects the professionalism and insight of his/her contributions to class and the blog. High quality contributions will demonstrate that the student has completed the day’s readings, read the blog, and has added something productive to our discussion. 
IV. Course Management
Media Use in the Classroom: Please show respect for your peers, professor, and tuition dollars by keeping cell phones packed away during class and using computers only for note-taking or article-viewing purposes. If you use your computer or tablet to have the readings in front of you, please exercise self-control and stay focused on class content. 
Late Work: Papers are due at the start of class. Late papers will be penalized by 10% for each 24 hours (or fraction thereof) they are late. Late blog posts, blog comments, quizzes, or show and tells will not be accepted or graded. 

Attendance and Lateness: Attendance is closely related to the learning process. You can take one absence, but will lose a letter grade for your second absence and each one after that. There are no excused absences so use the one sparingly. You are responsible for all work missed. If you do miss class, be sure to ask a classmate for help getting up to speed. 

The learning process also depends on your being present the entire class. If you are more than 10 minutes late or must leave more than 10 minutes early, you will be counted absent for that day.

Academic Integrity: College standards regulating academic integrity (e.g., cheating, plagiarism) are strictly enforced. It is always necessary to identify the original source of supporting information, quoted or paraphrased, used in your papers or presentations. It is your responsibility to cite sources properly. The absence of this documentation constitutes plagiarism – a serious academic and professional offense.  Your work must also be your own and should be something you created just for this class. Infractions of any type will result in a failing grade for the assignment and/or a failing grade in the course. No “re-dos” will be allowed.
Disabilities: If you need any accommodations in accordance with the ADA of 1990 and Section 504 of the Rehabilitation Act of 1973, please inform me by writing within the first week of class. Also feel free to speak with me about your needs at any time. 

V. Grading

Citi Certificate



  5 points 

Show and Tell

                
20 points

Blog Post



20 points 

Essay Proposal and Bib.      
            10 points
Journal




 50 points

Interview



 50 points
Essay Rough Draft


 10 points 
Essay

 


100 points

Guiding Question Quizzes
  
40 points 

Professionalism and Part. 

(includes blog comments) 
 
 50 points (25 mid-semester and 25 end of semester)

Total:



           355 points

Here is the scale of what letter the grade percentage equals: 

A = 92.7 - 100%      
A- = 89.7 - 92.7%

B+ = 86.7 - 89.7%   
B = 82.7 - 86.7%      
B- = 79.7 - 82.7%

C+ = 76.7 - 79.7%   
C = 72.7 - 76.7 %    
C- = 69.7 - 72.7%  

D+ = 66.7 - 69.7%   
D = 62.7 - 66.7%     
D- = 59.7 - 62.7%

F = 59.7 % and Under

Note about Grades: The grading scale already has a cushion built in. Grades will not be bumped up further at the end of the semester. If you are concerned about your performance in the class, see Dr. Perks early in the semester.
TENTATIVE COURSE SCHEDULE

Students are responsible for noting any changes to the schedule. Changes will be announced in class and posted in Moodle.  

	Date
	Class Topic
	Assignment Due This Day

	ACTIVE AUDIENCES

	8/28
	Introduction to Course; Discuss Jenkins and Jurgensen After Reading in Class
	Jenkins “Worship at the Altar” 

	9/4
	Active vs. Passive Audiences
	Morley; Jenkins "How Texts Become Real"

	9/11
	The Why and How of Audience Studies
	Berger; Hermes

Complete CITI training and submit hard copy of certificate to Dr. Perks (est. 2-3 hours); Visit site: http://www.naz.edu/faculty-staff/documents/human-subjects-research-committee/Training_Module_Info.pdf/view

	BLURRING REAL AND FICTIVE WORLDS

	9/18
	Parasocial Interaction Foundations; Attend Stephen Shapiro Talk? 
	Horton & Wohl; Bowen 

	9/25
	Parasocial “Breakups” 
	Eyal & Cohen; Piccirillo

	10/2
	Narrative Transportability; Discuss Marathons
	Green, Brock, and Kaufman; Murray "Immersion" Journals Due

	STORYTELLING CONVENTIONS

	10/9
	TV in Transition
	Sconce; Mittel

	10/16
	Encyclopedic Narratives
	Murray “Digital Environment”

	10/23
	Transmedia Storytelling and World Building; Discuss Interviews
	Jenkins “Matrix”; Interview Transcripts Due 

	10/30
	Tolkien: Father of the Marathonable Text? 
	Watch Lord of the Rings; Thompson; Interview Audits Due

	11/6
	Transmedia Applications: TV
	Evans; Perryman

	CULT TEXTS

	11/13
	Cult Texts Overview
	Gwennlian-Jones; Cult Chapter--24, Buffy, Dexter, Lost, or Firefly--available in Moodle (class chooses); Paper Proposals and Bibliographies Due

	11/20
	Adaptations and Franchising
	Abbott; Selection from The Girl Who Was on Fire

	11/27
	Work in Progress
	Perks 2 Chapter Drafts and Book Outline—available in Moodle or on Media Marathoning Website

	12/4
	Paper Peer Reviews
	Rough Drafts of Essays Due 

	12/11
	
	Final Essays Due to Dr. Perks Electronically by Class Time
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